The tourist attraction and tourist facilities provided at the Sindang Barang Cultural Village have a positive influence and significantly contributed to visitor satisfaction, which can attract tourists and visitors to come to this place. The research was conducted at the Sindang Barang Cultural Village. The purpose of this study is to determine the impact of tourist attraction and tourist facilities on visitor satisfaction at the Sindang Barang Cultural Village. The Method of research used is quantitative methods in order to obtain more comprehensive, valid, reliable, and objective data. The sample consists of 107 visitors who visited the Sindang Barang Cultural Village. The factor and regression analysis were used for the data analysis. The results of the study showed that tourist attraction significantly contributed to the visitors" satisfaction (t = 10.180 > t table with a significance of 0.000 (ρ < 0.05). Tourist facilities significantly contributed to visitors" satisfaction (t = 4,082 > t table with a significance of 0.000 (ρ < 0.05). The tourist attraction and tourist facilities have a significant effect simultaneously on Visitors" satisfaction (F= 149.205 > F table with a significance of 0.000 < 0.05. Tourist attraction at the Sindang Barang Cultural Village has a dominant influence in influencing visitor satisfaction with the uniqueness and characteristics of Sunda Tradition Ritual Tourist Attraction which is the hallmark of the Sindang Barang Cultural Village. The Tourist facilities show that this variable is a variable that affects visitor satisfaction where the facilities available for the information center are still not fully available. The author makes a suggestion, recommend paying more attention and developing facilities that provide complete information about the Sindang Barang Cultural Village.
INTRODUCTION Background
Indonesia is a country with different potentials and resources, meaning that it has a lot of opportunities through which it can be developed into a country with tourism industry. In this way, it can earn a lot of foreign exchange which can be used for funding the local, regional and national development (Suryawardani, Purnami, & Suamba, 2018) .
The development of tourist village is strongly influenced by the institutional aspect, the object and the tourist attraction, as well as the means of tourism infrastructure (Damayanti, Soeaidy, & Ribawanto, 2014; Parmawati, Saktiawan, Wibowo, & Kurnianto, 2018) .
There are many tourism objects chosen by tourists. There is a part of the tourists who love natural, cultural, and even artificial objects. Indonesia is a country which has various tourism objects because of its enormous cultures, values, beliefs, weathers, tribes, and so forth. Thus, many tourists travel to Indonesia. Tourism objects and attractions are a form of a facility which can attract tourists and visitors to come to a certain area and place. Without attractions, a place will be difficult to be called as a tourism object.
A tourism product must have several aspects such as attractiveness, maintainability, ease of use and in particular, a product must satisfy consumer desires and be able to fulfill all consumer expectations of a product (Kotler, 2011) .
Tourism products are places that have attraction as a supporting factor as attracting tourists to visit the tour and have adequate facilities such as access to travel, recreation and many things that make tourists interested in coming to the place. revitalizes Sundanese art and has to continue to strive to have uniqueness and special attraction so as to attract interest to visit because one component of tourism products is the attraction.
Facilities constitute facilities and infrastructure that support the operation of tourism objects to accommodate all the needs of tourists, not directly encourage growth but develop at the same time or after developing attractions (Spillane, 1994; Rosita, Marhanah, & Wahadi, 2016) .
To attract tourists to visit a tourist attraction, tourism objects must have attractive tourist attractions and adequate facilities to support the needs of tourists. If tourists feel comfortable because the facilities available are adequate and tourism objects are attractive, the expectations of tourists when visiting will be fulfilled when they visit. This will lead to a sense of satisfaction because their expectations are met. The tourist attraction is supported by facilities can also increase interest and tourist loyalty (Zaenuri, 2012) .
Research Objectives
This current study was intended to: 
Tourist Facilities
Tourist facilities are all facilities whose function meets the needs of tourists who temporarily stay in the tourist destinations they visit, where they can relax and enjoy and participate in activities available in the tourist destination (Yoeti, 2003; Sulistiyana, 2015) . The tourists will come and visit again if the facilities are available who can fulfill all their needs while enjoying tourist attraction. The existence of these facilities is also expected to make tourists feel more comfortable and stay longer and provide a good impression on the tourist attraction which they visit (Zaenuri, 2012) .
According to (Yoeti, 2003) , the components of tourist facilities are (1) accommodation unit, (2) restaurant, (3) outdoor activity facilities, (4) art activity facilities, and (5) information service).
It can be concluded that tourism facilities are the convenience of visitors to enjoy, feel the comfort that has been provided by a tourist attraction that has facilities in order to satisfy or achieve the satisfaction of visitors to a tourist destination. ease and comfort in reaching tourist destinations can affect customer satisfaction factors (Irawan, 2009; Suhaji, 2012) .
Visitor Satisfaction

Satisfaction
METHODOLOGY
Research Location and Time
This study was conducted at the 
Data Collecting
Both the qualitative and quantitative data were used in the current study. The data were obtained from both the primary and secondary data sources.
The data were collected through the library research and field research (observation, direct interview, questionnaire, and documentation).
Research Population and Samples
The population in this study included all the visitors who visited the Of these, 107 responses were deemed useful and used in the data analysis with a valid response rate of 90 percent.
Variables and Data Analysis
The 
RESULTS
Demographic Characteristics of Respondents
In table 1 
Reliability Analysis
Reliability refers to a sense that the instrument used in research to obtain the desired information can be trusted (reliably) as a data collection tool and able to reveal actual information in the field.
The reliability test method used is the Cronbach's Alpha method, construct is considered reliable if the Alpha coefficient is> 0.70 (Sugiarto, Hendratono, & Djoko, 2015) . The reading of Cronbach"s α for all the variables as described in Table 2 exceeds the criterion of 0.70, indicating the survey instrument is reliable to measure all constructs consistently and is free from random error. e-ISSN: 2407-392X. p-ISSN: 2541-0857 
Descriptive statistics
The descriptive statistics for respondent response of the effects of tourist attraction and tourist facilities on visitor satisfaction is presented in Table 3 .
The multi-item statements are designed for a five-point Likert scale ranging from 1 (strongly disagree) to 5 (strongly agree). As seen in 
Results of the Regression Analysis
Simple Correlation Analysis is used to determine the relationship between one independent variable to the dependent variable. Determination analysis in simple regression is used to determine the percentage contribution of the influence of the independent variable on the dependent variable (Sugiyono, 2016) . (Rezki, Djamhur, & Devi, 2015) .
3 SUGGESTIONS (Sudiarta, 2015) , in his study entitled "Popularity of Tourist Attraction in Bali from the Perspective of Foreign
Tourists" found that position tourist attraction can be described with two dimensions: one dimension is an attraction that has a lot of similarities and a second dimension is the attraction that has many differences. 
